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Hotel Sector -
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A global company of leading
businesses creating value
with meaningful iInnovations
that improve people’s health
and well-being



Enabling health and well-being

Where we live, work and play

. Health care
B Liohting

. Consumer Lifestyle




Philips and Sustainability

,,Philips aims to become the recognized

Sustain ab|[|‘[>/ pQIiC\/ leader in key global market opportunities -
relevant to society at large - by applying
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“At Philips we improve the quality of people’s lives through
the timely introduction of meaningful innovations. Focusing on
key global challenges — the growing demands for healthcare
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and energy efficiency — we use our expertise to develop
sustainable solutions for people in all markets. It's all about
delivering value for individuals, communities and the company.”
Gerard Kleisterlee
President, Royal Philips Electronics
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PHILIPS

Energy Efficiency through Lighting

Four drivers for action Our value proposition
* Rising energy prices

» Security of Supply o

« Economic Growth Ene_rgy EffICI_ent

- Climate change / Kyoto / Copenhagen Lighting Solutions

19%

Potential savings 40%
ME&A Global

Electricity cost/yr (Bio €) 15 128

CO, emissions/yr (Mio tons) 102 670

Power plants (at 2TWh/yr) 76 640
O Lighting O Other electricity use

Car emissions (Mio cars@10kmile/yr) 40 260

» Global: 19% of all electricity



PHILIPS
How does this relate to the Hospitality Sector

Europe - Political Global - The Hospitality Industry
The EU Action Plan identifies the
tourism sector as the sector with a
large energy saving potential

The International Hotel & Restaurant Association
(IH&RA) and the United Nations World Tourism

Organisation (UNWTQ) aim to achieve a

20% increased energy efficiency for the

~—30% EU27 hotel market in five years time.
27% 26%
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INTERNATIONAL HOTEL
& RESTAURANT ASSOCIATION
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Tourism Households Transport Manufacturing
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http://www.ih-ra.com/

PHILIPS

The hospitality sector Is
focused on transforming
guest experiences In the
most sustainable way
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Hospitality is balancing experience and cost

Where experience creation, sustainability and the bottom line meet
IS the sweet spot for the industry

Hotels want Becoming green Travelers are Partnership is key.

to differentiate IS a must — for looking for a
their brands. the brand and home-away-from-

the bottom line. home experience.
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Hotels want to differentiate their brands

Hotels need to build stronger brands
to better compete for travelers and to
attract franchisers. In regions where
independent hotels were dominant,
chain businesses are growing. The
need for differentiation is stronger than
ever before, as competition is fierce.

Lighting and infotainment solutions
can help build a brand’s footprint.

Diverse solutions create

unique experiences

* LED portfolio
» Controls solutions
* Hospitality TVs




PHILIPS

Becoming green is a must — for the brand and
the bottom line

The hospitality industry is one of the
sectors with the largest energy savings
potential. Laundry, air conditioning,
24/7 operations — all add to a high CO,
footprint. 42% of energy usage comes
from lighting, of which 70% is
inefficient. Sustainability will help save
costs and improve the bottom line.

The one big caveat: the guest
experience should not suffer.

Responsible products
save energy and money

« Arange of energy-saving lighting solutions
* Energy management control systems
* SmartPower TVs
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Hotels and Energy

Source: ICEAN — Spanish Government

Up to 42% of the electricity costs in a hotel can be influenced by lighting:

/ 42.3%
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Split of energy consumption in hotels

» Up to 80% savings possible per room / area

« € 150 per room per year

€ 30,000 for a 200 room hotel per year

“Lighting

= Airconditioning / Heating
m Stoves

= Hot water

@ Misc.
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Hotels want to create a home-away-from-home
experience for guests

Each traveler is different and wants a
customized experience during his/her
stay. Business or leisure, luxury or
function — the commonality for hotels
IS the desire to create an inspirational
home-away-from-home experience.

Guests should be able to personalize
atmosphere and entertainment. Your
guests want a room that embraces
them but isn’t a technology headache.

Flexible systems
that create comfort

* In-room controls allowing personalized settings
* Integrated ambient experiences
+ Arange of infotainment solutions
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PHILIPS
Hotels — areas with focus on ambiance & savings
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Hospitality

Promoting guest comfort and building brand differentiation
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Partners in innovation Meaningful solutions

* Provide solution to achieve Leverage full product Dedicated to working with
performance and style portfolio: global hotel and resorts to
requirements « Lighting controls support their branding

» Focus on sustainability, cost + - s + efforts.

and maintenance o
* Luminaires

Leverage relationship with
owners, specifiers and
contractors

Internal use only
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Scandic Palace Hotel, Denmark - cuts 62% energy
consumption for lighting

“We have set clear objectives, both short term and long term.

For refunding and reduction in energy consumption, because it is
obviously important for us to reduce our CO2-emissions.

Luckily, the development of LED lighting has speeded up so much
In recent years that the quality now is top-notch.”

Pia Jakobsen, Managing Hotel director
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LED partnership delivers cost savings and enhances
green image - Crowne Plaza Hotel, Ireland
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LED partnership delivers cost savings and enhances
green image - Crowne Plaza Hotel, Ireland

The Challenge

* project size, it included more than 3,000
50 W halogen lamps

* installation work had to be done with an
absolute minimum of disruption to the
hotel’s guests

Solution

* The proposed solution was LED-based
lighting, most widely used solution was
the MASTER LEDspot 7 W GU10

Benefits

» the new lighting system performs
significantly better than the previous one

* biggest advantage of the new lighting is
quite simply the energy cost savings,
which are very substantial.

MASTER LEDspot 4 W MR16, MASTER LEDspot 7 W GU10,
MASTER LEDbulb 7 W A60, Accent LED, 32 W TL-D Eco



PHILIPS

. A\arnotl
Amsterdam Marriott Hotel, Netherlands _awsreroas

Entrance Area and VIPLounge
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Burj Khalifa: Living the high life

“The key contribution to this project was the intrinsic distributed
intelligence of the system, which allowed it to be programmed to
achieve the advanced functionality envisaged. “We're really
happy with what happened on site. Thanks and congratulations to
Philips Dynalite*

Paul Marantz, co-founder and design principal at Fisher Marantz Stone,
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Palace Sun City, South Africa — reducing energy use
while not compromising the quality of light output
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Palace Sun City, South Africa — reducing energy use
while not compromising the quality of light output

The Challenge e S

* Hotel uncompromising standards in comfort e 323 S
and well-being of conference delegates s ";;) ;1 : B i? b

« Tourists want to stay in energy efficient W /R NG Yy
hotels, as becoming more conscious of the 0 —= .}\‘;’ W2 .

energy crisis

Solution
* Novallure LEDcandle, E14socket offers
perfect retrofit

Benefits
 eye catching design, beautiful sparkling light
effect
» 2W Novallure LED allows 80% energy
saving, lastig up 15 times longer than the
40W incandescent cangles and replacement :
costs I =
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Dynamic Ambiances in hospitality..
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dynalite«:

Energy Saving Lighting Control

Philips Dynalite supply an energy-saving lighting control system for the
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We believe light Is potential. Light
IS possibility. And we are bringing
those possibilities to life.
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Simply enhancing
life with light

Together we transform
environments, create experiences
and shape identities

With light...

we uplift and inspire

we comfort and heal

we create safety and spectacle

Philips Lighting
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